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Consulted and redesigned a new landing page in collaboration 

with Microsoft for their teen financial l iteracy project

Refined visual and verbal language for the pages to better align 

with the organization's core values

Develop a digital identity to position GiveTeens20 to appeal to 

small  business owners and potential investors 
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Implemented the HCD framework to develop service 

concepts for a mock app aimed to scan food labels and define 

ingredients for users 

Collaborated with a team of three students to identify user 

pain points,  conduct user research, and brainstorm solutions
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I  CRAFT EXPERIENCES THAT 

THOUGHTFULLY  BALANCE 

USABILITY WITH AESTHETICS

Spearheaded marketing campaigns and presentations for The 

Associated Students of Ohlone College - highlighting their 

mission statement and focus on student unity

Designed digital and manual infographics to promote school- 

wide events -  boosted student awareness and attendance  
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https://www.linkedin.com/in/catherine-tran-b9454493/
https://github.com/trancatherine
https://www.canva.com/trancatherine510
https://www.behance.net/trancather8334

